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Website Merger




About the Combination

Project Overview

Waterlogic Products Reimagined As
Quench Systems

Quench USA acquired Waterlogic USA in November
2022. As the Content Marketing Manager of Quench
USA, my mission was to merge two equally trafficked
websites (~60K visitors/month each) into one website
while optimizing sitewide search visibility and user
experience. | led a team of SEO specialists, copywriters,
UX designers, and web developers to complete the
website merger.




Search Engine
Optimization

Partnered closely with an SEO agency to
complete an SEO audit of Waterlogic
websites to identify content and keywords
that Waterlogic was ranking high for but
Quench was not.

After content gaps were identified, | led a
team of copywriters in filling in those
content gaps by drafting 58 keyword-rich
pages, which included copy for about us
pages, product category pages and blog
articles.

Quench
Welcomes

Waterlogic

Questions about the combination?
We have your answers.




& Design

Led a team of UX designers
to craft 4 new user-friendly
templates we would use to
implement over a dozen new
pages on the site.

How It Works

Quench offers an endless supply of premium, filtered watter using your existing water supply.

User Experience ===

o1 @f
Connects to Power Outlet

An electrical T10-volt powers your machine.
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Filters the Water 1

Cleans your tap water using 5 stages of
filtration.

Countertop

Models =
Freestanding

Ideal for smaller workplaces, our Models

countertop models are compact, space~

saving, and comparable in size to small

kitchen appliances. Our freestanding water dispensers offer a
more robust, heavy-duty solution. They are
perfect for high-traffic environments, such
‘as warehouses and factories.

View Freestanding Coolers

View Countertop Coolers

Connects to Water Source

Installs virtually anywhere in your building.
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Dispenses the Water

Delivers an endless supply of clean, delcious
water.

Hot & Cold Water
Dispensers

Quench's hot and cold water dispensers
offer the ultimate convenience. They allow
you to dispense cold or hot water, 5o you
can enjoy fresh, cold watter, or hot tea
whenever.

View Hot & Cold Dispensers

Bevi 2.0 Brought to You
by Quench

Freestanding Water Dispenser
High Capacity

Flavored Water

Sparkling Water

Cold Water

\ \) HotWater

\\ ﬁ Ambient Water

View Product

Compare Our Most Popular
Workplace Water Cooler Models
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o

Web
Development

Acted as the project manager for
implementing the development of all the
net new pages required to complete the
website merger. As a project manager of a
development team, | oversaw the
development of four new page templates
and 58 net-new URLSs, ensuring all the
pages fulfilled optimal SEO, CRO, and user
experience requirements..

o Elements Console Sources > Q2 A304 R4 @ i X

<!DOCTYPE html>
<html lang="en-US">
> <l class="vwo_loaded vwo_loaded_110"> . </head>
< v Bl class="page-template-default page page-id-108684 page-child parent-pageid-
data-gr-ext-installed> == $0

<!—— Google Tag Manager (noscript) -—>
» <noscript> .. </noscript>
<!—— End Google Tag Manager (noscript) ——>

<!—— Start of Async Drift Code ——>
» <script> . </script>
<!—— End of Async Drift Code ——>
» <div class="drift-placeholder button desktop">(. </div>
» <div class="site" id="page"> . </div>
<!—— #page end ——>
<!—— free quote modal start —-—>
» <div class="modal fade" id="free-quote-menu-modal" tabindex="-1" role="dialog'

<!—— free quote modal end ——>
<!— blog modal start ——>
<!— blog quote modal end —>

< | body.page-template-default.page.page-id-108684.page-child.parent-pageid-109255.w; *

Styles Computed Layout Event Listeners DOM Breakpoints  Properties >>

Filter thov .cls +, 8 [
element.style {

}

body { content.scss:2

background: » #fff;
padding: » @ !important;

body { typography.scss:119
color: M #004a98;

#product-wrapper .product-text-wrap h2, #resources—wrapper _variables.scss:119
.resources-search-form-holder .form-control, #search-wrapper

article .entry-summary, #sidebar-archives .blog-search-form-holder .form-control
| ._r5, .fag-module-wrapper.contact ul 1i ul.gfield_radio 1i label, .image-text-
basic-module-content-holder.filter-ordering .image-text-basic-module-text-holder

. image-text-basic-text em, .image-text-basic-module-wrapper.order-supplies
.container .image-text-basic-text h3, .p, .rows-and-columns—-group.questions—form

ul 1i ul.gfield_radio 1i label, .rows-and-columns-group.return-policy em, body, p
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Inf()rmati()n oS ======1 301 Redirect
Techmology B B

Partnered closely with Quench’s IT department to move the Waterlogic domain under Quench'’s
Azure domain registrar. Plus, created a detailed 301 redirect map, matching over 300 URLs under
the Waterlogic domain to their most appropriate counterparts under the Quench domain.
Oversaw the implementation of the redirect map to complete the total website redirect.
Managed the website launch and migration and completed quality assurance testing of all net
new pages on both mobile and desktop.




Published 58 Net New URLs Within 3

Months
Why SEO-Driven
Product Quench Pages Blogs

Category




Results

Following the website
merger in Dec 2022,
Organic Lead Gen
ended 2023 at 1%
to goal and Organic
Recurring Monthly
Revenue ended the
year at 117% to goal.

Nov 2022 (pre
website merger)

62,860 organic
website sessions

Dec 2022 (one month
post website merger)

105,647 organic website
sessions

Jan 2023 (2 months post
merger)

125,603 organic website sessions,
which was a 100% increase from
what it was just two months prior.
What's more, we continued to see
growth in website traffic in the
months following the merger,
proving the new content we
added was optimized with helpful
and keyword-rich content.

Landing Pages

Organlc + Direct + Referral

: Entrances

Explorer Entrance Paths
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Goal Set4 Ecommerce

2023

Organic Lead Gen
Increased 75% from 2022
to 2023.

Goal Completions

Organic + Direct + Referral
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